
 
 

EQ Works Renews Multi-Year Partnership with One of Canada’s 

Leading Media and Entertainment Companies 

Engagement Continues to Build Upon EQ’s Powerful Data Solutions, 

Advanced Targeting and Real-Time Reporting 

 

FOR IMMEDIATE RELEASE 

TORONTO, ON (January 7, 2026) – EQ Inc. (TSXV: EQ) (“EQ Works”, “EQ”, or the 

“Company”), a leader in AI and data-driven software and solutions that help brands better 

understand their customers and drive high-value acquisition, loyalty and engagement, is 

pleased to announce the renewal of its multi-year engagement with one of Canada’s leading 

media and entertainment companies. This renewed three-year partnership, which historically 

has generated over $6 million in engagements, further strengthens the collaboration and 

expands the scope of work across data insights, advanced targeting, operational efficiencies, 

and real-time measurement. 

Built on years of shared success, this partnership continues to draw on EQ’s proprietary data 

assets - including its extensive geospatial intelligence and distinctive behavioural datasets - to 

deliver precise audience targeting, segmentation, insights, and measurement. The agreement 

also expands the use of EQ’s end-to-end media workflow, empowering teams to plan, activate, 

and optimize campaigns more efficiently, with automation and optimization integrated at every 

stage. 

“Extending this partnership is a testament to the impactful results we've been able to deliver 

together,” said Mirko Villalta, Chief Information Officer at EQ Works. “Our proprietary data and 

our full-stack execution capabilities enable advertisers to reach the right audiences with 

efficiency and precision, while our real-time reporting infrastructure provides clarity and 

transparency into performance. We’re excited to continue pushing the boundaries with a partner 

that shares our commitment to innovation.” 

A key component of the renewed engagement is EQ’s advanced real-time analytics and 

reporting suite. Powered by EQ’s proprietary datasets and AI-driven enrichment, the platform 

offers our clients a unified, always-on view of performance, empowering them to make faster, 

more informed decisions and quickly adapt campaigns to maximize outcomes. 

“We have spent years building the data foundation, technology, and AI systems that drive 

quantifiable business outcomes for our clients,” said Jack Chung, SVP Software Engineering at 

EQ Works. “This renewal underscores the strength of that investment. We’re proud to continue 



 
 
supporting one of Canada’s most respected media companies with advanced targeting, efficient 

end-to-end delivery, and actionable real-time insights.” 

With this expanded agreement, EQ Works and its partner will continue to deliver market-leading 

data, technology, and measurement capabilities to analysts, marketers, and advertisers across 

Canada - driving better performance, greater efficiency, and deeper consumer understanding. 

About EQ Works 

EQ Works (www.eqworks.com) enables businesses to understand, predict, and influence 

customer behaviour. Using unique data sets, advanced analytics, machine learning and artificial 

intelligence, EQ Works creates actionable intelligence for businesses to attract, retain, and grow 

the customers that matter most. The Company’s proprietary SaaS platform mines insights from 

movement and geospatial data, enabling businesses to close the loop between digital and real-

world consumer actions. 

Neither the TSX-V nor its Regulation Services Provider (as that term is defined in policies of the 

TSX-V) accepts responsibility for the adequacy or accuracy of this release. 
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